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https://www.chaireunesco-adm.com/2022-Boissons-des-aliments-comme-les-autres


https://www.franceagrimer.fr/fam/content/download/48036/document/A4-Les%20achats%20de%20boissons%20sans%20alcool_Ver%20def.pdf?version=4
https://www.franceagrimer.fr/fam/content/download/48036/document/A4-Les%20achats%20de%20boissons%20sans%20alcool_Ver%20def.pdf?version=4
https://www.franceagrimer.fr/fam/content/download/62469/document/12_Achats%20boissons%20alcoolis%C3%A9es%202008-2017_oct%202019.pdf?version=2#:~:text=M%C3%AAme%20s'ils%20en%20ach%C3%A8tent,2008%20(en%20euros%20courants).
https://lebasic.com/nouvelle-etude-la-face-cachee-du-chocolat/


https://www.franceagrimer.fr/fam/content/download/62469/document/12_Achats%20boissons%20alcoolis%C3%A9es%202008-2017_oct%202019.pdf?version=2#:~:text=M%C3%AAme%20s'ils%20en%20ach%C3%A8tent,2008%20(en%20euros%20courants).


 

 





 

 





 

 





 



 

 

 

 

 



 

 







 

















 

 

 

 

 



 











 



Encadré 1. Le cidre, une consommation traditionnelle en difficulté 

 



Encadré 2. La consommation de bière sans alcool : un marché de niche à gros potentiel 



 

 

 

 

 

 

 



 

 





https://ciqual.anses.fr/
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